
THE SOCIAL RESPONSIBILITY OF STARBUCKS

As you probably know by now, WhyWhisper is focused on supporting organizations and companies that care about
making a positive social or.

Like no other large company, Starbucks practices what I call the holy trinity of corporate social responsibility.
Through this feedback, which incorporated direct concerns and questions from some of Starbucks toughest
critics, this year's CSR Annual Report provides a more candid and in-depth account of the Company's CSR
successes and challenges especially with regard to its coffee buying practices, the impacts of its rapid growth
on local communities and its approach to being an environmentally responsible company. Some farmers may
even experience a cash shortage, prompting them to sell their crops early and for less to local buyers. But the
public will continue to expect companies to integrate social concerns into their everyday business practices.
What does the company need to do more or different? All coffee purchases must include transparency to the
level of the farmer so that contracts clearly reveal what share of the price goes to the farmer and what share
goes to other middlemen such as exporters. A systematic review. Social responsibility and being a corporate
citizen has many benefits to the different stake holders and many to the organization itself among those
benefits are businesslink, : A good reputation makes it easier to recruit employees. CSR helps ensure you
comply with regulatory requirements. We are also seeing customer loyalty studies have revealed that
customers prefer to do business with a company they believe to be socially responsible when their other key
buying criteria are met. Good relationships with local authorities make doing business easier. The company
has been responsive and using new technologies in their benefits as the company has embraces the social
media and internet power, where consumers and other stakeholders can communicate with the company and
get heard easily which impact the Social responsibility operations derived from the stakeholders in the first
place. Sornchai Harnrungchalotorn. Another way of looking at it is that our commitment to CSR reduces
operating costs many environmental measures, such as energy-efficient equipment or lighting, involve initial
investments but deliver long-term environmental and cost-saving benefits. Suppliers: they play an important
role in Starbucks success as not only the supplier provide Starbucks but they also represent the company
Socially and their contribution is an add value to Starbucks. References Bryson, J. The series of initiatives
launched under the agenda were centered on people, the environment, and the community. Starbucks can also
improve its CSR performance in addressing governments around the world by improving its tax compliance.
CSR also strengthens our supply chain to have a sustainable business, we need a reliable and responsible
supplier base that can keep pace with our growth. But the notion that companies had some obligation to social
good started long before Starbucks, although the history is a little murky. These youth rates are often
criticized. The company has been doing great and they are associated with SR as the first in mind when SR is
mentioned and this shows the worth of the work Starbucks has put in this approach that has proved beneficial,
the company need to work for the day that SR is not driven by a department and operations but to be
imbedded in the company and drives more responsible acts from within the company and more ideas that
gives the company in addition to add a more attractiveness side. Companies engaged in the CSR framework
accrue significant benefits such as a better brand identity, lower levels of regulatory scrutiny, reduced liability,
a better reputation among prospective employees, and a far greater probability of gaining a license to operate
in communities where they propose to establish operations. Under Mr. It works to lessen its environmental
footprint.


