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Numerous studies have documented that young children have little understanding of the persuasive intent of
advertising. Alcohol advertising is persuasive not only to adults but to those who are too young to buy alcohol
legally. June 24,  She has a tray of French fries, hamburger, soft drinks. Each logo links to individual product's
homepage i. The EU Audiovisual Media Services Directive , [39] due to replace the Television Without
Frontiers Directive [40] in all member states by the end of , sets out several EU-wide rules on advertising and
children: Advertising shall not cause moral or physical detriment to minors, and shall therefore comply with
the following criteria for their protection: a. The Member States and the Commission should encourage
audiovisual media service providers to develop codes of conduct regarding the advertising of certain foods in
children's programs. Most kids and teenagers. Games i. Marketers believe that brand preference begins before
purchase behavior does. However, the age of 12 is commonly used as a cut-off point. A common explanation
is the spike in popularity of fast food. With the help of well-paid researchers and psychologists, advertisers
now have access to in-depth knowledge about children 's developmental, emotional and social needs at
different ages. The site is looked at in depth below. It does state the "Member States and the commission shall
encourage media service providers to develop codes of conduct regarding inappropriate audiovisual
commercial communications, accompanying or included in children's programs, of foods and beverages
containing nutrients and substances with a nutritional or physiological effect". The Burger King Kids Club has
more than 5 million members. During the same period in which childhood obesity increased, there was also an
increase in media targeted to children. Due to criticisms from consumer advocacy groups, many children's
websites and food company web pages for children now put "ad bugs" or the word "advertisement" next to a
sponsor's hotlink. The object of this Code is to ensure that advertisers and marketers develop and maintain a
high sense of social responsibility in advertising and marketing to children in Australia. Because of their level
of cognitive development, children under 8 years of age are viewed by many child development researchers as
a population vulnerable to misleading advertising. Producers contend that product placement makes sets look
more realistic and that brands help define characters and settings. Also, there was a notable spike in the last 10
years and these rates continue to rise Pineros-Leano. Despite the industry effort to reduce the marketing aimed
and children, fast-food advertising for kids has only increased Melnick. Much of the media targeted to
children promote foods such as sweets, fizzy drinks and snacks. A large multinational food company tested an
advertising campaign in that paid ten elementary school teachers in Minneapolis, MN, US to drive cars to
school that advertised Reese's Puffs, a sweetened cereal. In Norway and Quebec advertising to children under
the age of 12 is illegal. Even children ages 6 and under spend as much time with screen media as they do
playing outside. Brand loyalty is key to their future sales and greatly increases future revenues. The channels
used to market food and beverages to youth are described below. The idea is that whoever has the most stuff is
the best, and from that we form our base of what it means to be an American. Food products comprised the
largest category of all advertisements to children in virtually all countries.


